* .
\
S Lo\ wwr
o

» I

U/ ¥V i afolol VI

msUs:=guasgimss:auadin angadunssigain

/ Asun 9 uUs:d w.n.2565
343 udgnudamuia:msusms iaumunausudamun
r L — .

14 wnumay w.A. 2565 imsauus:gudsmmsna:tinauawanunuu Online

asiSeumsunisiiaddwludsswmelne
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Inglunsiazeaiinnuuanaeiusening Gen X uag Gen Z uwadiuiunsiiniidnluga Baby boomer wag
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ﬁ’]é”]ﬁiy: ﬂ’liLﬁﬂﬁ%‘W, gm Baby Boomer, Gen X, Gen Y uag Gen Z

Abstract

The objective of this project was to compare the number of live births per year in
Thailand. The sample data was selected using a cluster sampling method of annual Thai live births
between 1957 and 2018 years. The research tool was a database of the Ministry of Public Health.
To analyze the difference of the number of live births in each era. ANOVA statistic was used to
compare the live births of each era. Fisher's LSD statistics were used to compare each pair. The
results were found that the number of live births on the year of Thailand in each era has been the
differences between Gen X and Z. But the number of live births in the Baby Boomers and Gen Y
eras is no different for births in Thailand.

Keywords: Live-birth, Generation Baby Boomer, Gen X, Gen Y and Z
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3. Mywnzidoya ulseondu 2 neu fe
1) moudl 1 1unsinsieiadfdmssaun eldedursdnvazvesteyaduuszvinsenans
vosn1sindidnselvesusendlng
2) meudl 2 1Wun153ASIER ANOVA WiletUSeutiisudiediadi F test iunuuiinsied
Wisuidleudon ftunounudiiy feluil
(1) AsI9@suAILIMLNTaLYe ey af108137195U11131AS 89 ANOVA fedaadii
Kolmogorov-Smimov Test ilonaaeuauufgiunisuanuasuuuunivesteyasdiogiaudazen udmnaey
anudgiunnududaszrenuvesnisiiniiinvesunasngy Mefadn Chi-Square test wazn1MAEUAIY
AsfiAuLUTUTIUlLULAaTgAYDIMI0E1 Fauf1afiA Levene’s test Lilanisnaasunnnsdl nafin1u
wanzay Juhluvinsiesginsisudio enaaeuauuinnuuanssvesuuiliudigaudnaisves
nsiindldnusazyn
(2) 113124 ANOVA Lilenadeuanufgiuanuuandsvesandenisiiaddnluudasgn
Useneausiy Baby Boomer Gen X, Y Way Z sesiaia F test
(3) AasrzrinisiUisuiiisuidany (Multiple comparison) osAtdsN AT TnUsazgA

InenegevanuAgruuSeuiieuluseg neld33 Fisher’s LSD test
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A9 1 uieddnlulsemelnedans w.e. 2500 - WA, 2561

il 1 aziuiiauiadidnvesaulnelugn Baby Boomer(2500-2507) dnsuiinaua dau
Generation X (2508-2522) fis1uwauiinfi@inuinnitgadue lususAiddaunduga Generation Y (2523-
2540) wuIuuiadandiuualdueinivdaaintu Tuga Generation Z (2541-Ja30u) F1u3uinddnd

wltunanaslidese) Tulseq U efungmemanmdanssaun aemisnei 1

a a_ aa ' .
AN 1 ASLNAUINLLNAY Generation

Generation | Aadenisfiasidn(Mean) | Andeauuuiasg AMUEULYS
(S.D) (Cv)
Baby Boomer 921,464 115,532.65 0.125
X 1,136,979 52,317.30 0.046
Y 967,536.39 62,525.84 0.640
Z 758,046 61,567.97 0.081
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311015199 1 n1siiinddnvesaulneglugisea Gen X aruinianuazinnuiuwlstosan
\Wewnnluga Baby Boomer I1uiudiaisiasaiinfusnnniouiu uigandaun e Gen Y uay Z dwwildy
anadlildegrsdnaunansmazanaielunised 1
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2. MmAATERSeufisudnsiaidnluusazen Ta19un1sineen aadl
1) AT1RdBUANUMINEANYRITBYaNIaRINUNIATIEY ANOVA
(1) naaeudeyainisuanuasuninielil 135 Kolmogorov-Smimov Test ilasuigu

aa i a v )~ a v ' avy =
N@nRI1 U HO: %alﬂauﬂ’]ﬁLL"ﬂﬂLL"ﬂﬂﬂﬂm Way H1: %auﬂa‘lﬂmﬂqﬁuﬁlﬂl’ﬁ]ﬂﬂﬂ@ vLﬂNaﬂ']iV]ﬂﬂ@U@nlm']iq\ﬁm 2

A1519% 1 Tests of Normality

Kolmogorov-Smirnova

\AndTw Statistic df Sig.

0.122 62 .051

91115799 1 1H8997nA Sig. Y89 Kolmogorov-Smirmov = .051 > .05 Fsgausuauu@giunean HO

v @ o

Hude Toyanisiinddnvesiiegredinsuaniasini Nssdutduddsy .05

(2) msnageuanuiudaszrefiuresnisiaddniis 4 ngu Ineldeds Aae35 Chi-Square
test (Band inwiseyy, 2545) Ineflaunfigruvan Ao HO: Srusunaiieddnluudazealifinnuiudasede

fiu H1: Srwudeddnlusazgaiinnududassrotildnanisvageununsned 2

o & a Y
$1357199 2 ANULURETERDNU

Chi-Square test
\AndTw Null Hypothesis Test Sig.
The categories of gen One-Sample Chi- <.001
occur with equal Square
probability

a o

31N915199 2 WUdIA1 p value < .001 Houndn .05 FeUfias HO HunutegaIuIeausy

v A v v o W

anufgiuuds H1 ety Swuieddnluwiazeaianududaseraiu Nsedutuddyy 05
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(3) MINAEBUANNULUTUTIUVDITIUIUNITAATTNAT 4 gn paeananldlunisnageu Ae
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Levene’s test Ingauufigiumean Ao HO: AUMUTUTINYRMNEAdiA1wiuAsl wiwig H1: anuwdsusiu
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15199 3 Test of Homogeneity of Variances

Levene Df1 Df2 Sig
Statistic
2.339 2.339 3 .083

P

MuaNlalun19199 3 WUIAT p value 989 Levene’s = .083 > .05 F980U5U HO:UWAAIINAIY

o
a o = W

wlsUTIMYRIIIUMSANITNY 4 galduansnaniy Assauleddgy .05
2) visannasiaaeuoulunuiite 1) auysaluas §I33elaadunsmaaeuanuLaneesEning
ARALTIWIUANTINTY 4 nqudn wansdnedunseld Meadd ANOVA auauufgiu HO @ (l=-"+=l14 uay

Wil H1 2 Wi 2lj 5 ij=1,..4 ;%) egeties 1 ¢ lokan1snadeunun1sei 4

A15197 4 ANOVA

Sum of Squares df Mean Square F Sig
Between Groups | 1289315815958.791 3 429771938652.930 90.965 <.001
Within Groups 274027403438.178 58 4724610404.107
Total 1563343219396.969 61

nuaiildlumsned 4 wudn pvalue vos F-Test = <.001 Hoondn .05 FaUfies HO : wanein

Ay uILvesBAnTIw 4 nduusnsnafusgation 1 g fszduisdidy 05
3) MIIATIEAUTeULBUTany (Multiple comparison) esAadsnisiiniidnudazyn lag
nageuanuAgiuIouiisuidusiog dofaif Fisher's LSD test (@1ova Auauysaines, 2549) tile
NAFBUANNFATIU HO & Wi =L ;i j=1,...,4 ; i# udaingeadrades 1 ¢ HL ¢ Ui #[j dlo ij=1,..4 uaz i7

9t19tio 1 ¢ LANAN1INAABUAINANTINN 5
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151991 5 Multiple Comparisons

nau i ngal j Mean Difference (I-J) Std. Error Sig.

Baby Boomer Generation X -215514.283* 30092.363 <.001
Generation Y -46072.138 29207.099 120

Generation Z 163418.583* 28557.971 <.001

Generation X Baby Boomer 215514.283* 30092.363 <.001
Generation Y 169442.144% 24030.238 <.001

Generation Z 378932.866* 23236.942 <.001

Generation Y Baby Boomer 46072.138 29207.099 .120
Generation X -169442.144% 24030.238 <.001

Generation Z 209490.722* 22078.491 <.001

Generation Z Baby Boomer -163418.583* 28557.971 <.001
Generation X -378932.866* 23236.942 <.001

Generation Y -209490.722* 22078.491 <.001

*. The mean difference is significant at the .05 level.

Mnwaildlun13197 5 WuinAn p-value ¥8angy Baby Boomer Ligufungs Generation X
LAz Generation Z WU1A" p-value < .001 oondn .05 FaUfias HO : Anadssiuiuvesnainddnves
N Baby Boomer uAndafuA1ads i uLuean1sifnfidnues Generation X wag Generation Z fisgéiu
Todday .05 uiiilefiansanan p-value Y94Ng4 Baby Boomer Llgufiungy Generation Y Wu31e1 p-
value = .120 111191 .05 F98eu5U HO LARIIALRRsTILILYDINTARTIINYEINGL Baby Boomer 3]
wanesfuAedes eI AniiTnues Generation Y fissdiutad iy .05

nwan1snaaoulunisedl 5 wanslfifiuindruiuiiaddnlungs Generation X uaz
Generation Z v83Usemelnety fanuunneieiu Tusmedisuauniaifaddnlungu Baby Boomer uaz

Generation Y vasUsemalnetu lulaunnaneiu
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2561 IWBLLﬁa‘?J'a;ﬂaaaﬂLﬁu 4 ga Ao & Baby Boomer, Generation X, Generation Y wag Generation Z g
pudenRdeItuNITIATIZinaLlosues Economist Intelligence (2019) WlovinisilSounisinddnusay
ga wud deyainisuanuasund Puuiefidnluudazeainnududasysieiu uasaruuussiunes
Fruaunmafiadniis 4 nduiiifu uidiedesuiuresmainiidwis 4 nguuandietuegatios 1 g 91nka
msnaaeulumstsit 5 uansliiiuidusuindi@wlungy Generation X wag Generation Z vasszinelne
tu fanuunneneiu TurmedisiuauAniidnlundy Baby Boomer uay Generation Y va3Useimelnetiy
laileuansneiu Jeanansaedunsliin ilesanluga Generation X fidruaunsiiniidngeduidosnaineaa
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a

il uuAndigniias danumilouiu Generation Y lugidininisiudsuuvamiamalulagussinaiivi

o

Tiuaunsiieidndigetu uandsfidnsiesninlu Generation Baby boomer tns1glantsnmiiaewmun

wiwghalaniinnuduniu waslinsuswifnadelniidunludsemeilinisiinddnluga Generation

tevasdinuusemalnendadudsnudaeny Jsaonndesiuunaruues suwyn wsnusing (2556)

JaLauaLUL

Jarauanurlunisiinaideluly

v
v

(1) nsseunIsiinddnvesnisideasiiiluiisanisiideyaves Baby Boomer uiiies
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(2) MInagoutennunvaInIskankIwuuUnAgelilivinlvazunlunnnguves generation
Fahlsiung Robust vesmsidelumanguinisiieseinieada udffinnsvaaevauufigiuasuyniuney
Fofufoiwanwseidauemulusysunils

(3) mmseidsllldeiledafauusiu o foralinsnasensinidniuldedediTeddale
wuifu feduiinddeaulaindeludesmsinnsandeuusiug Iasuiude Wevhlnaausylen
AONNTIUNY 1T WU sAnwILiend Dudu
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