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Trustworthiness of Furniture Business Affecting to Purchase Intention

via Electronic Commerce
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Abstract

This survey research aimed to study trustworthiness of E-commerce in terms of
reputation, size, information quality, transaction safety, communication, Web interface design and
Positive E-Word of mouth affecting the purchase intention via Electronic commerce. The total 400
sets of closed-ended questionnaires were utilized for conducting data collection from the samples
that used to purchase products or services via Electronic commerce. The descriptive statistics utilized
in data analysis were frequency distribution, percentage, mean, standard deviation, and inferential
statistics to test the hypothesis was multiple regression analysis.

The study trustworthiness was found that most agree were Web interface, transaction
safety, commmunication and information quality. The second were reputation and Positive E-Word of
mouth the last were size of business

The study purchase intention via Electronic commerce was found that most of the
respondents were agree.

The study trustworthiness affecting the purchase intention via Electronic commerce were
found that trustworthiness of E-commerce in terms of information quality and Positive E-Word of
mouth affecting the purchase intention via social media with statistical significance at .05 level. In
addition, trustworthiness of E-commerce in terms of information quality (3 = .304) affected the
purchase intention the most, followed by Positive E-Word of mouth (8 = .147). In contrast,
trustworthiness of E-commerce in terms of size, reputation, communication, transaction safety, and

Web interface design did not affect the purchase intention via social media.
Keywords: Trustworthiness, Purchase Intention, Electronic commerce
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