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Undergraduate Students in Muang District, Nakhonratchasima Province
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Abstract

This survey research aims to study consumer behavior through social media (Facebook) of
undergraduate students in Muang district, Nakhon Ratchasima province. Samples were 400
undergraduate students from 5 higher education institutions namely Rajamangala University of
Technology Isan (Northeastern Campus), Nakhon Ratchasima Suranaree University of Technology,
Nakhon Ratchasima Rajabhat University, Vongchavalitkul University and Nakhon Ratchasima College.
The samples were selected using cluster random sampling. Instrument used in data collection were
questionnaire. The statistics used in data analysis were frequency distribution, percentage, mean,
standard deviation, t-test, and F-test, test the differences in pairs by LSD (Least Significant Difference
Test). Analyzed the relationship with Chi-square statistics, the confidence level was 95% and stepwise
multiple regression was analyzed.

The study found that the products that students brought through social media the most
were clothes. In a month the students purchased products through social media 2-3 times/month.
Most of them receive products on time. Reasons to buy products through social media because it is
convenient and time saving. The most frequently purchased period is 18.00 - 21.00 hrs. The cost of
each product purchased is approximately 101 - 300 baht and most of them agree that the use of
discounts promotion affects the decision to purchase products through social media. The study of
students' expectations of purchasing products through social media revealed that overall expectation
was at high level. With the most expectation of physical characteristics, followed by confidence and
fast response respectively.

The comparison results showed that the students in different year of study and different
average monthly income had different expectation for purchasing products through social media.
There was no different expectation for the students with different gender, age and institutions. The
study found that the frequency of purchasing products through social media in the past 1 month is
related to sales promotion model, and found that the expectation factors in physical characteristics,
fast response, and reliability are affecting the frequency of purchasing through social media.

Keywords: expectation, buying behavior, social media
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