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Marketing Factors Influential to the Decision to Purchase Products

Advertised on Television : The Case of Population in Mueng District,

Nakhonratchasima Province
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Abstract
The objectives of this research
were to 1) study demographic factors

of population in Mueng district,
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Nakhonratchasima Province 2) assess
the opinion related to marketing
factors influential to the decision to
shop goods advertised on television
3) compare marketing  factors
influential to the decision to shop
.Samples included 400 local residents
of Mueng district, Nakhonratchasima
Province who had or had not purchase
goods advertised on television
Statistical software was used to
analyze the data.

Outcome of the research
revealed that the

respondents were female, less than 25

majority  of

years of age, bachelor degree
graduates, working on their own
businesses with monthly income not
exceeding 10,000 baht. Study of
opinion on marketing factors influential
to the decision to purchase goods
advertised on television revealed that
most influential factor to their decision
was price.

Hypothesis test showed that
respondents with different sexes did
differ in their opinion related to
product, channel of distribution,
marketing promotion. The study also
showed that the respondents with
different ages did differ in their opinion
pertinent to channel of distribution,
marketing  promotion, that the
respondents with different education
did differ in their opinion related to
price, that the respondents with

different occupation did differ in their

opinion related to product, price,
marketing  promotion.  that the
respondents with different revenue did
differ in their opinion related to
marketing

product ,  price and

promotion.
Key words marketing  factors,

purchasing decision , television media
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